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model some of the characters. He also talked about how he wanted to have a gay couple even 
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for Jay Pritchett, the patriarch of the family, because of his “everyday manliness” that is mirrored 
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reinforce my argument that each of the male characters in Modern Family is supposed to present 
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masculinities in Modern Family are true to masculinities in society, which is seen by the intricate 
casting process to ensure that different types of males are represented.   
	  


